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Dear Sir / Madam,

RE: UNIT 5 MARK WAY, SWANLEY, BR8 8NJ

On behalf of our client, Screwfix Direct Limited, we are instructed to submit an application for advertisement
consent for the display of 1 no. totem sign.

Accordingly, please find enclosed herewith the following documents, which in addition to this letter, comprise
the application:

• Duly completed Planning Application Form;

• Site Location Plan at scale 1:1,250 with the site edged in red; and

• Proposed Totem (Dwg no. DR-I-0018-TOTEM-P3).

The statutory application fee of £165.00 has been paid electronically by card following submission of this
application via the Planning Portal.

We turn now to set out the proposal, and the relevant National and Local planning policy, below.

THE APPLICATION PROPOSALS

The proposed totem sign will be located on the grass verge between London Road and Mark Way to direct
the public to Unit 5 Mark Way which is not visible from the proposed sign. The document entitled Site Location
Plan outlines the location of the proposed totem.

The fascia of the proposed totem (as shown on plan ref. DR-I-0018-TOTEM-P3) will be 1.5m wide and 2m
in height, whilst the overall height of the sign from ground level will be 2.8m.

The totem will not be illuminated and will have a background colour of white and blue. The proposed colour
of the text will be blue and red; whilst each individual letter will be no more than 19cm high.

PLANNING POLICY

Current national guidance on advertisement control is set out in the National Planning Policy Framework
(NPPF), which recognises that the control over outdoor advertisements should be efficient, effective and
simple in concept and operation.  The NPPF clarifies (in Paragraph 141) that the display of outdoor
advertisements can only be controlled in the interests of “amenity” and “public safety”, taking account of
cumulative impacts.




